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BATES:

A QUIET
GUY
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ABOUT
ME



A PROUD FATHER OF
A CREATOR AND A
DOG LOVER




BEING IN NATURE,
SOLITUDE TO THINK




THE FOUNDERS




A HIVE OF
FUTURE
PROJECTS




DON'T STOP
BELIEVING
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OUR
COMPANY

& LOCATION
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OUR SET UP




TAP DAYS &
GUESTS ON
THE FARM




THANKS
GIVING &
COLLABORATIONS




AS FOR ME...
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WHAT
DURATION
MAKE

BEERS THAT BELONG 0 ¥ @durationbeer



WHAT, HOW
& WHY

WHAT DO WE DO?




b D

1 DIVERSE & HERITAGE
BEERS TO LIVE LIFE TO
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DURATION

QUIET SONG




TRENDS




=== PERSONAL TASTE
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HOW WE
OPERATE:

LEAVE A LEGACY
LEAVE NO TRACE

BEERS THAT BELONG (£ ¥ @durationbeer



THE HOW
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., : THE MEANING

TO EXIST IS TO CHANGE, ™

TOCHANGEISTO .

MATURE, TO MATURE IS

TO GO ON CREATING"™™

ONESELF ENDLESSL Y.




HARD TO BE A
BETTER COMPANY




SIMPLE ANCHORS
WALKS AND OAK
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CIRCULAR WASTE
PRINCIPLES




USING
BI-PRODUCTS




PASSING ON
BI-PRODUCTS




A SMALL VILLAGE,
WITH A SMALL
INFRASTRUCTURE
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INBOUND / OUTBOUND
WATER




EFFICIENCIES

BREW
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WHY
DURATION

KEEP ONE FOOT
IN THE PAST &
ONE EYE TO
THE FUTUTRE

BEERS THAT BELONG 0 ¥ @durationbeer



BUILT TO LAST

L 4




BE EXPERIMENTAL
CREATE ANEW




LESS WITH MORE -
IMPOSED CONFINES

e

PURATION

WEST ACRE BREWING NORFOLK




STRONG OPINIONS,
HELD LIGHTLY
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MEANING OF DURATION IN
OUR TEAM AND BEYOND
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BUILT INTO OUR
FRAMEWORK



ALL IN,
BUT NOT SELLING OUT.
WHAT-HOW-WHY




MAKE BEERS THAT BELONG.
GOOD BEER, GOOD PEOPLE,
RESPECTING WHERE WE ARE
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- Photo Credits:

~ Ashley Carter, James Beeson, Chris Coulsdon, Lily Waite,
- Mark Newton, Matthew Curtis, Nicci Peet, Simon James,
~ Steve Rimington, Theresa Undine, Tom Stapley
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